
Sharp Contributes to Society Through 
“Sincerity and Creativity”

The Roots of Sharp’s Corporate Social Responsibility (CSR)

Compiling This Report

From “Environmental Report” to “Environmental and 
Social Report”
Sharp has published an Environmental Report every year since 
1999. This year’s edition contains expanded coverage of the social 
aspects of Sharp’s business activities. The title has therefore been 
changed to “Environmental and Social Report.”

This Environmental and Social Report consists of three sections: 
Special Feature, Sharp and the Environment, and Sharp and 
Society.

The first section is a special feature that examines three topics that 
are priority business areas for Sharp: photovoltaic power 
generation, LCDs, and environment- and health-conscious home 
appliances. The report describes how Sharp strives for 
technological development, and the past, present and future of their 
manufacturing and social aspects. The “Sharp and the 
Environment” section covers Sharp’s environmental efforts 
focusing on policies, objectives and achievements. “Sharp and 
Society” is divided into chapters for each stakeholder, that is, 
customers, shareholders, investors, business partners, employees 
and the community, and it outlines Sharp’s efforts in each of these 
areas.

A Commitment to Following the PDCA Cycle
Sharp’s environmental reports are committed to following the 
PDCA cycle (plan, do, check, act). In future editions, Sharp will 
further improve on this point. 

Links between This Report and Sharp’s Web Site
This report has been edited with focus on the main points to 
facilitate an understanding of the full picture of the Sharp Group’s 
environmental and social activities. Actual examples and detailed 
data can be found on Sharp’s Web site 
(http://sharp-world.com/corporate/eco/report). Items that are 
covered on the Web site display this icon        after the text of the 
report. The last page of this report lists the items covered on the 
Web site. 

Period Covered: Fiscal 2004 (April 2004 to March 2005)
However, some actual results prior to this period, as well as 
subsequent plans, goals and policies will also be included.

Organizations Covered: Sharp Corporation along with its 
domestic and overseas subsidiaries and affiliates. 
Note that the scope of environmental performance data contained in 
this report is as follows: 

Coverage: Environmental, social and economic aspects of Sharp 
Corporation along with its domestic and overseas subsidiaries and 
affiliates.

Sharp Corporation began in 1912 when founder 
Tokuji Hayakawa started a metalworking shop in 
downtown Tokyo. Hayakawa’s company came 
out with a number of original products, including 
the Ever-Sharp Pencil, the origin of the company 
name, and Japan’s first radio and TV. 
Hayakawa’s favorite saying was “Make products 
that others want to imitate.” This meant a 
company should be the first to come out with 
never-before-seen products that meet the needs 
of the next generation. His wish was to contribute 
to society by building on originality to create 
products that bring people happiness. 

In 1973, we put Hayakawa’s spirit into our 
business philosophy and business creed. Our 
business philosophy states the kind of company 
we aim to be, while the business creed states 
that we must always follow a belief of “Sincerity 
and Creativity” in order to achieve the goals of 
our business philosophy. The spirit embodied in 
our business philosophy and business creed has 
been carried on by generations of Sharp leaders 
to this very day, as we seek to be original in all 
that we do, carrying out a corporate strategy that 
brings prosperity for both Sharp and all its 
stakeholders. 

Recent years have seen a focus on the concept 
of CSR* as companies make social responsibility 
a key part of their management. Sharp’s 
business philosophy and business creed are the 
roots of the company’s CSR and represent 
guiding principles passed on over the years. 

Referenced Guidelines:
• Environmental Reporting Guidelines (Fiscal Year 2003 Version), 
   Ministry of the Environment, Japan
• Sustainability Reporting Guidelines 2002 (Japanese), Global 
   Reporting Initiative (GRI) 
• Environmental Accounting Guidelines 2005, 
   Ministry of the Environment, Japan
• Environmental Performance Indicators for Business 
   (Fiscal Year 2002 Version), Ministry of the Environment, Japan

Scheduled publication date for next report: July 2006 (published 
annually since 1999)

Future Forecasts, Plans and Goals
This report describes the past and present situation of the Sharp 
Group, as well as future forecasts, plans and goals. Sharp will make 
its best effort to ensure that these forecasts, plans and goals are 
reached. However, please note that they are assumptions and 
judgments based on information available at the time this report 
was written, and incorporate a degree of uncertainty. Consequently, 
there is a risk that events occurring in the future, such as the results 
of business activities, may turn out differently from the forecasts, 
plans and goals noted in this report. Sharp asks the kind 
understanding of the reader in this matter.

Business Philosophy

We do not seek merely to expand our business volume. 
Rather, we are dedicated to the use of our unique, innovative 

technology to contribute to the culture, 
benefits and welfare of people throughout the world.

It is the intention of our corporation to grow 
hand-in-hand with our employees, 

encouraging and aiding them to reach their full potential 
and improve their standard of living.

Our future prosperity is directly linked to the prosperity of 
our customers, dealers and shareholders...indeed, 

the entire Sharp family.

Business Creed

Sincerity is a virtue fundamental to humanity...
always be sincere.

Harmony brings strength...
trust each other and work together.

Politeness is a merit...
always be courteous and respectful.

Creativity promotes progress...
remain constantly aware of 

the need to innovate and improve.

Courage is the basis of a rewarding life...
accept every challenge with a positive attitude.

By committing ourselves to these ideals, 
we can derive genuine satisfaction from our work, 
while making a meaningful contribution to society.

Note: This report provides only a summary of the economic aspects of Sharp’ s 
business activities. For details, please see Sharp’s Annual Report 2005.

Sites (companies) covered by Environmental Performance Data
Sharp Corporation and consolidated subsidiaries. Note that the 
category “production sites (companies)” includes non-consolidated 
subsidiaries and affiliated companies, while “non-production sites 
(companies)” exclude those with less than 30 employees.

Production sites (companies)　　　   38 (16 domestic, 22 overseas) 
Non-production sites (companies)　　31 (10 domestic, 21 overseas)

About the Cover

Reach for the Sun!  
All life on earth is born and lives 
thanks to the gift of light from the sun. 
Today, however, human beings are 
destroying the earth’s environment and 
putting the very existence of countless 
irreplaceable life forms in danger. 
The human race must pool its wisdom 
to solve this problem. Sharp must 
protect our beautiful earth by making 
use of the clean energy that radiates 
from the sun. It was with feelings such 
as these that we designed the cover of 
this report.  

On the right is an enlarged, retouched photo 
of a Sharp polycrystalline silicon solar cell.

Sharp’s decentralized photovoltaic power system in Noyon, Mongolia

■
■

Sites (companies) covered by the environmental performance data
GRI content index

Information posted on the Web site

http://sharp-world.com/corporate/eco/report

For inquiries on this report please contact the following 
groups of Sharp Corporation
Environmental Protection Group  Tel: +81-6-6625-0438    Fax: +81-6-6625-0153
CSR Promotion Department Tel: +81-6-6625-1167    Fax: +81-6-6625-1274
22-22 Nagaike-cho, Abeno-ku, Osaka 545-8522, Japan
E-mail: eco-info@sharp.co.jp

* CSR : Corporate Social Responsibility

Sharp Corporation is dedicated to two principal ideals:

WEB

WEB

Environmental and Social Report

2005

“Sincerity and Creativity”

1 Sharp Environmental and Social Report 2005


